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A NOTE FROM RUSS

As we look back on 2025, it will be remembered as a year defined by resilience and continuous improvement across our orgaiora
Every part of our team faced challengeg from the disruption of bridge construction to the headwinds affecting the hospitalityand
brewing industries. Yet time and again, our crew responded the same way: by solving problems, adapting, and finding new wayzep
moving forward.

NI 2wl It REURVDURDWRY Uk qWIT 2t ayllR ddkYte LdLAl ¢ eRaplbjit \RUDARARIWALR (& I LojaiLi LMK |2 YiallHce [RI
Throughout 2025, | saw that spirit of improvement in every corner of our organization.

On the brewing side, ouMy Turn Seriegontinued with outstanding contributions from Nolan, Katie,Opis, and Aidan. Our Gluten Free
beers gained momentum nationwide, with the Gluten Free IPA emerging as one of our major brands. We introduced new producs th
were well received, entered the hempderived beverage market witiHigh Jingd W¢ UT WHY G GO W q T Wa 6 I WE el nidt
history with Hofbrau on Brau Buddiesy a true honor.

At the Beer Hall, our signature events continued to thrive Gluten-FreeMaifestA lWé ¢ G WU qRUWDKt W? ¢! AW7 4 ¢ At LW
Hall all drew tremendous energy and attendance. We also introduced new and creative programming, from the Rare Bird everiuo
holiday showing ofDie Hard, and we were proud to host Braun Strowman for his new show.

Recognition followed. Our beers earned multiple awards, and local publications honored both our Beer Hall and culinary teaive were
also named the LGBT Impact Partner of the Year for 2025a reflection of the culture our staff builds every day.
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along the way. When that happens, recognition takes care of itself. The consistency with which our team operates at that lesevhat
makes these honors meaningful.

Equally important was how our team showed up for one another and for the broader community.

Kristin developed and led a Mental Health Training program for our stgffan initiative that will have lasting impact. Kelsey élped keep
our B Corp mission front of mind. Betty strengthened our Ripple Effect program, continuing our charitable work with MPS stoide
Milwaukee Diaper Mission, our Black Friday coat drive, river cleanups, and numerous local partnershipswhile also expanding ino
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These efforts reflect something deeper than business success: a shared commitment to improving both ourselves and the commiyni
around us.

All of this was accomplished while navigating a rapidly evolving marketplace and changing consumer tastes.

Thank you for the creativity, resilience, and care you brought to this year.

I look forward to working together in 202§ continuing to build on our success, support one another, and find meaningful way®tgive
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Certified B Corp™ and
Wisconsin Benefit Corporation

Certified B Corp

B Corp is a certification from B Lab

Certified B Corporations are businesses that meet the
highest standards of verified social and environmental
performance, public transparency, and legal accountability
to balance profit and purpose.We must be the change we
seek in the world.

B Lab U.S. and Canada website
B Lab Global website

Wisconsin Benefit Corporation

Wisconsin Benefit CorporationA Benefit Corporation
Is a forprofit corporate entity in Wisconsin.
Requirements include a positive impact on society,
workers, and the environment. Setported
performance through annual reports against a third
party standard to merge the traditional fgorofit
business corporation model with a ngumofit model

by allowing social entrepreneurs to consider interests
beyond those of maximizing shareholder wealth.



https://usca.bcorporation.net/
https://www.bcorporation.net/en-us/

By the Numbezrs: _‘
Lakefront’s Impact S S

Over 21,000 diapers
and wipes collected
for Milwaukee
Diaper Mission

11 storm drains 66,080 kWh
cleared and 78 spirit barrels produced by
maintained sold for reuse rooftop solar panel

2X/month array

pairs of socks
17.5 employee collected for
volunteer hours Street Angels

Over $37,000
raised in monetary
donations

2.6 million pounds

of spent grain sent
to hungry cows

I

106 pints of blood
donated through
American Red
Cross

Over 400 syrup 179 winter coats 480 in-kind
drums given away | | collected for Carver donation boxes
for reuse gifted



GOVERNANCE




Our Mission

G

Mission Statement

Creating natural, sustainable, innovative food and
beverages while celebrating Milwaukee hospitality to our

visiting guests.

Mission Lock

In accordance with our Mission Statement, Lakefront will
consider stakeholders in its decision making and maintain
a priority of sustainable environmental stewardship.



Lakefront Brewery Values

Hard Work

Dependabllity

Fun

Approachability

Local

Environmental Stewardship
Innovation

Inclusivity



Certified B Corporation
Recertified as a B Corfy with 81.5 points in September 2023!

Overall B Impact Score

Based on the B Impact assessment, @ 81.5 Overall B Impact Score

Lakefront Brewery, Inc. earned an overall @ 30 Qualifies for B Corp Certification
score of 81.5. The median score for ordinary
20.9 Median Score for Ordinary

businesses who complete the assessment is _
currently 50.9. Q 5 Businesses



Governance Milestones

A Honored as 2025 Impact
Partner of the year from the
LGBT Community Center

A Awarded Community
Impact Grant from National
LGBT Chamber of
Commerce

A Instituted a
to keep our staff safer
during warmer weather



https://lakefrontbrewery.com/wp-content/uploads/2025/07/HEAT-ADVISORY.pdf
https://lakefrontbrewery.com/wp-content/uploads/2025/07/HEAT-ADVISORY.pdf

Governance Milestones

A Signed EPA letter to support ENERGY STAR
program

A JoinedGreen Tier Charter for Climate Action

A Hosted round table with Tammy Baldwin

A Signed EPA letter supporting preservation of
2009 Endangerment Finding for greenhouse
gases

A Held company meetings with Russ and
employees to share Lakefront happenings,
feedback from 2024 Employee Survey, answer
guestions, and give a brewery tour


https://dnr.wisconsin.gov/topic/GreenTier/ClimateCharterMembers

WORKERS

FEADGER RAILING I



Emplovees

ATrainingsNew Employee Orientation,
HazcommAllergen, Unconscious Bias,
Mental Health First Aid, CPR First Aid, and
WeVow

A Lakefront Little Library
AField Trip to Jones Island
AAdventure Rock Corporate Pass

APlayed Cool Choices in the spring to share
and improve sustainable actions

ABrewers Association membership including
access to Infinite Ingredient Wellness Porta

AMH W2 Kl 0Qa | | LIWISYAY
A3.8% employee turnover rate;

A Lower than the 73.9% industry rate (2023
)



https://pos.toasttab.com/blog/on-the-line/restaurant-turnover-rate

Emplovyee Benefits

AFull and partime employees eligible to participate in 401(k)

h ~ A36% of our employees contributed to the employeatched
" 401(k) in 2025

"W, AFull benefits for employees who regularly work over 30 hours
~+ma..  Wweek, including medical, dental, vision, HSA, and 100%
company paid disability, PTO, and life insurance

AFree financial advisor meetings held at Beer Hall for employe
401(k) plan

AEmployee discounts and merch program

=AMy Turn Series: Every filine employee gets to make their
== own beer, the public gets to meet four new Lakefront Brewery
employees each year, and release parties are held at local
establishments to sharne love




This full-flavored stout is easy-drinking:
Pittersweet with a refreshing, crisp taste:

__ (Bold Stout Category)
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My Turn Series 2025
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MADE A @ MADE A: Vienna Lager

_This Extra Special Bitter ba Toasty Vienna maibqr'-i?ﬂ"e the
th hop bitterness. A great flavor of this Well*roun'i‘g/!’- lager

i
My Turn: NOLAN My Turn: KATIE | My Turn: OPIS
Irish Export Stout | ¢ ESB b Vienna Lager
Bronze- Australian International Beer Awards Bronze- U.S. Open Beer Championship \
Gold- San Diego County Craft Brew Competition Collected 393 pairs of socks for Street Angels at -~ \

her My Turn party i y
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' wocs Smoked Rye Oyster Stout

black With dark roasted malt fi@“mm’
t and Spicy rye, and a whiff of smoke:

My Turn: AIDAN

Smoked Rye Oyste6tout

Best Stout in the Midwest at 2025/2026
Winter United StatesBeerTastingChampionship
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Emplovee Volunteering

This year, our employees made a difference
volunteering:

| .
AAt Milwaukee Diaper Mission ﬁj}!}@%ﬁ?ﬁ

AEmpowers families by providing a reliable
source of free diapers and period supplies

ABY the river during Milwaukee Riverkeefser
Cleanups

ACommitted to cleaning up a section of the C‘EII\II_];YQI%EEI(I’%&
Milwaukee River twicé a year through the
Adopta-River program o .
AOn the field inrPlaywork® / 2 N1J2NJ 0S YA O] 0
Tournament

APlayworkshelps schools and youth

; / 5
ithy pl
gnwronments where ev%rgl child can join in

rograms create healt a




COMMOUNITY
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B Local Wisconsin

Beverage Federation

Bicycle BenefitsProgram

B CorpClimate Collective
Brewers Association

Brewers for Clean WateiNRDC
Citizens Utility Board

Craft Beer Professionals

Craft Brewery Purchasing Organization
FaB(Food and Beverage) Wisconsin

Green Tier Charter for Climaté\ction

Independent BrewersAlliance

To

o Po To To To Do Do Do o I» o

Community Members

Metropolitan Milwaukee Association of Commerce
Milwaukee Riverwalk District
Plastic Free MKE

RiverwesBrewery Syndicate

SafeRidgrogram

Travel GreelVisconsin

Visit Milwaukee

Wisconsin Brewers Guild
Wisconsin Clean Cities

Wisconsin LGBT Chamber@mmerce

WisconsinRestauranAssociatian

Sustainable Business Council



https://www.blocalwisconsin.org/
https://www.blocalwisconsin.org/
https://bicyclebenefits.org/
https://bicyclebenefits.org/
https://www.bcorpclimatecollective.org/
https://www.brewersassociation.org/
https://www.brewersassociation.org/
https://www.nrdc.org/bio/karen-hobbs/brewers-demand-action-clean-water
https://www.nrdc.org/bio/karen-hobbs/brewers-demand-action-clean-water
https://www.nrdc.org/bio/karen-hobbs/brewers-demand-action-clean-water
https://www.nrdc.org/bio/karen-hobbs/brewers-demand-action-clean-water
https://cubwi.org/
https://cubwi.org/
https://fabwisconsin.com/
https://fabwisconsin.com/
https://dnr.wisconsin.gov/topic/GreenTier/ClimateCharterMembers
https://dnr.wisconsin.gov/topic/GreenTier/ClimateCharterMembers
https://dnr.wisconsin.gov/topic/GreenTier/ClimateCharterMembers
https://www.mmac.org/
https://www.mmac.org/
https://www.mmac.org/
https://www.plasticfreemke.org/who-we-are
https://milwaukeeriverwalkdistrict.com/
https://www.plasticfreemke.org/who-we-are
https://www.plasticfreemke.org/who-we-are
https://www.plasticfreemke.org/who-we-are
https://www.plasticfreemke.org/who-we-are
https://onmilwaukee.com/articles/riverwest-brewery-shuttle
https://onmilwaukee.com/articles/riverwest-brewery-shuttle
https://onmilwaukee.com/articles/riverwest-brewery-shuttle
https://www.tlw.org/saferide-app/
https://www.tlw.org/saferide-app/
https://www.travelwisconsin.com/plan-your-vacation/travel-green-wisconsin
https://www.travelwisconsin.com/plan-your-vacation/travel-green-wisconsin
https://www.visitmilwaukee.org/
https://www.visitmilwaukee.org/
https://wislgbtchamber.com/
https://wislgbtchamber.com/
https://wislgbtchamber.com/
https://www.wisconsinsustainability.com/
https://www.wisconsinsustainability.com/

Community Members

A Current Sounds Music Series at
Lakefront

A Sponsored/walked in the Milwaukee
Pride Parade

A Sponsor forRun 4 Water MKR024

A Pancreatic Cancer Fundraiser

Ac ¢ GG! Wc Yel WnYIl WEag
~RlUscet JUKt WnRI t a
accessible and inclusive playground



https://www.run4watermke.org/

A MPS School to Work Transition Programvhich provides a
continuum of transition services to MPS students to develop
skills and achieve their highest level of independence

A Worked withWhat Would Alec Dg helping individuals with
disabilities find and maintain meaningful employment

A Participated irEthical and Responsible Business Network
consulting from U\AMadison

A Hosted Black Friday Coat Drive for Carver Elementary
A Participated in UFChicagoB Impact Clinic

A Supported Green & Healthy Schoolyards Initiative at
Riverwest Elementary

A Literacy Services Book Drive



https://mps.milwaukee.k12.wi.us/en/Programs/School-To-Work-Transition-Program.htm
https://mps.milwaukee.k12.wi.us/en/Programs/School-To-Work-Transition-Program.htm
https://www.facebook.com/people/What-Would-Alec-Do/100086772367895/
https://win.wisc.edu/organization/ERBN
https://today.uic.edu/class-partners-students-with-companies-for-sustainability-certification/?j=109816&sfmc_sub=197714692&l=1247_HTML&u=1797737&mid=546003729&jb=2004&utm_source=MarketingCloud&utm_medium=email&utm_campaign=UICtoday_FS_121724&utm_content=The+hands-on+B+Impact+Clinic+partners+students+with+companies+that+want+sustainability+certification

A 4 Beer Collaborations in 2025
A BrauBuddies with Hofbrau
A Gold Packagewith Badger State

A Workfront with Working Draft

AQueenBearn Y| WARUYt W7 YYa
Collaboration Brew Day
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Pink Boots Society

A71 Ds DT WwAz2 JIJUW7 J¢ UwAl)
Blonde Ale for our 2025 Pink Boots [
Collaboration Brew Day at Lakefront Brewer:

A Donated a portion of Queen Bean proceeds |
to Pink Boots Societyisconsin and
National Chapters 0

A Pink Boots Society is a noprofit
organization that aims to assist, inspire, and
encourage women and norbinary
Individuals in the fermented/alcoholic
beverage industry to advance their careers -,
through education A


https://www.pinkbootssociety.org/

ENVIRONMENT



A Installed in September 2017

A 264 solar panels on warehouse roof
A 70kWdc Capacity

A Produced 66.08 MWh in 2025

A Warehouse uses 100% renewable energy
through solar panels and We Energies Energy for
Tomorrow program
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refrigerator and it uses a good amount of _

energy. Creating energy ourselves is conserving »
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- Russ Klisch \ o
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%%%n, and as a processing aid in
ess%ntial industries. All living thing

need water to survive and qrow, an(

it IS the number one ingredient in
beer. We _must all_ be stewards of 0
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it on froMm generation to generation,
N trll_e samk@j %r better condition
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- RussKlisch

Environmental Initiatives

A Lakefront Brewery is located on a repurposed
brownfield

A White roof reflects energy and heat
A Process piping insulation project

A Reprogrammed our whirlnool sanitation process
to use less water to sanitize lines before each
cool-In

A Heat exchanger installed in 2014 saves energy
and water

A Leasing CHEP Pallets anMicroStarkegs reduces
the miles pallets and empty kegs travel



The Lakefront Garden

A Rain garden

A Compost old rice hulls, hops, and coffee

A Growing hop crops along fence

AAl YT el Wet I WRUWaq6 13W7 131J1
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Adopt-A-River Cleanups

A Lakefront Brewery participates in
~ROsc¢cet DIJWAR2 I {12 186dl
Program, acting as a steward of the
Milwaukee River from N. Humboldt Ave to
E. Pleasant St.

R A Clean the south branch of the Milwaukee
River two times a year

= A Give two free Beer Hall tokens per person
at the Lakefront Brewery site during
cleanups

A Use malt bags for our cleanups


https://milwaukeeriverkeeper.org/get-involved/adopt-a-river/
https://milwaukeeriverkeeper.org/get-involved/adopt-a-river/
https://milwaukeeriverkeeper.org/get-involved/adopt-a-river/
https://milwaukeeriverkeeper.org/get-involved/adopt-a-river/
https://milwaukeeriverkeeper.org/get-involved/adopt-a-river/

BIEY Proa —

A Lakefront participates in
Sweetwater Wisconsin
EYaqd6J¢ct gkt L
Drain program

A We keep 11 storm drains
clean to keep water flowing
to Jones Island,
~RlUsc¢cet WKkt Ws
treatment plant

A Adopt your own drain !


https://www.adoptyourdrain.com/

Brewer’s Association
Sustainability Toolkit

o Shows our 2025 data normalized as amount per barrel of beer

Sector Top 75 Percentile kwh/bbl
Sector Median kwh/bbl
Top 25 Percentile KWhibbl
Bestin-class KWhibbl

Electricity Enter Your Goal KWh/bbl - -
(kWh/bbl) Projected Goal Year Purchased Utility Rate SIKWh e ' t r I ‘ I t
Projected Goal Year Annual Cost at Baseline Efficiency

Projected Goal Year Annual Cost at Goal Efficiency
Potential Annual Cost Avoidance (Baseline Goal)
Potential Normalized Cost Avoidance (Baseline Goal) $/bbl

Potential Annual GHG Emission Reduction (Baselin€oal) b
Your Baseline Efficiency ] thermibbl 2 8 t e rm F l l e
Sector Top 75 Percentile therm/bbl [ ]

Sector Median therm/bbl
Top 25 Percentile therm/bbl
Best-in-class therm/bbl

T e o A |5.3 bbl/bbl (includes Beer Hall & Kitchen water)

Projected Goal Year Annual Cost at Baseline Efficiency
Projected Goal Year Annual Cost at Goal Efficiency

Potential Annual Cost Avoidance (Baseline Goal)

Potential Normalized Cost Avoidance (Baseline Goal) $/bbl = . .
Potential Annual GHG Emission Reduction (BaselineGoal) b 2 W I I ' l I n n I n
Your Baseline Efficiency ¥ bbl/bbl [ ]

Sector Top 75 Percentile bbl/bbl
Sector Median bbl/bbl
Top 25 Percentile bbl/bbl

Bestin-class bbilbbl
Water Enter Your Goal . bbl/bbl
(bbl/bbl) Projected Goal Year Purchased Utility Rate ; $/1000 gal .

Projected Goal Year Annual Cost at Baseline Efficiency

Projected Goal Year Annual Cost at Goal Efficiency

Potential Annual Cost Avoidance (Baseline Goal)

Potential Normalized Cost Avoidance (Baseline Goal) $/bbl

o A Scope 1 & 2 Emissions for2025:

Sector Top 75 Percentile Ib/bbl

Sector Median Ib/bbl

Top 25 Percentile Ib/bbl -
Best-in-class Ib/bbl *
Solid Waste Disposed Enter Your Goal Ib/bbl 0

(Ib/bbl) Projected Goal Year Disposal Utiity Rate
Projected Goal Year Annual Cost at Baseline Efficiency
Projected Goal Year Annual Cost at Goal Efficiency
Potential Annual Cost Avoidance (Baseline Goal)
Potential Normalized Cost Avoidance (Baseline Goal) $/bbl
Potential Annual Solid Waste Reduction (Baseline Goal) Ib
Your Baseline Efficiency b Ib/bbl
Sector Top 75 Percentile Ib/bbl
Sector Median Ib/bbl
Top 25 Percentile Ib/bbl
Bestin-class Ib/bbl

Carbon Dioxide Enter Your Goal X Ib/bbl

(Ib/bbl) Projected Goal Year Purchased Utility Rate .
Projected Goal Year Annual Cost at Baseline H
it Goal Yoo orta Conta G *Based on EPA Portfolio Manager Data
Annual Cost Avoidance (Baseline Goal)
Normalized Cost Avoidance (Baseline Goal)
Annual CO2 Emission Reduction (Baseline Goal)




CUSTOMERS



Customer Relations

A Hosted Wisconsin Bike Fed Santa Cycle Rampage
A Hosted our annual GluterFree Maifest

A Hosted Handcrafted Makers Markets and collected items
for Kinship Community Food Center

Hosted Pride Makers Market
Hosted Rare Bird Market
Hosted Hopps Cards, Curds & Collectibles

Pours for Parks to raise funds for Humboldt Park Friends

To Te T TIo Ix

Hosted PlayworksWisconsin Rock, Paper, Scissors
tournament

A Hosted Sounds and Suds for Present Music




Customer Relations

A As part of our MilwaukeeRiverwWalk
District membership, we support art
along theRiverWalkincluding our
distinguished 40 ft. illuminated
Kegnado
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A Half off tours for active military
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A Free Parks Pass giveaway
A Free pint for teachers on June 24



Customer Relations

A Offer StarK certified Kosher
products.

A Offer GFCO certified Gluten

Free products (New Grist line) CGEEE;EE;JQ
and the CurdWagonis Gluten- FREE (= )]

Free all summer long!

A Offer NA Beer (Riverwest Stein
NA, Extended Play NA and
Eastside Dark NA

A ReleasedNew Grist Gluten FHRAH
Free IPA IT'SLAKEFRUNT.|T'S|.A|BBAC|:.\
A Launched High Jinx hemp

derived beverage 1b EhLanes
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https://lakefrontbrewery.com/beer/new-grist-ipa
https://lakefrontbrewery.com/beer/new-grist-ipa
https://lakefrontbrewery.com/beer/new-grist-ipa

Customer Relations

AOUZ2IJRGII WmLY
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dog cart ready to serve
award-winning fried
cheese curds at events!

A Our Curdwagonis
Gluten-Free all summer
long!

A Introduced the Curd
Card: buy 11 curds, get
1 free!



